
Nestled in the heart of Atteridgeville Ext 4, discreetly located behind a small 
complex, you’ll find Mr Monday Eatery, a family-friendly establishment that 
offers a space where people can come together to create, connect and 
showcase their talents. 
 
“I believe I’m a foodie,” co-owner and founder Tiisetso Moloto declares. 
“I watched a lot of shows by restaurateur Guy Fieri during lockdown 
and that made me want to try out a lot of the gourmet food I saw.” His 
family and friends were his taste-testers.  Encouraged by their positive 
responses and feedback to the dishes he experimented with, 
Tiisetso decided to turn his hobby into his business. “I am now a 
self-appointed food creative entrepreneur,” he adds. 
 
“What sets Mr Monday Eatery apart from other restaurants is our 
commitment to providing top-quality handcrafted 100% pure beef 
patties and a menu that boasts a diverse range of wraps, delightful 
wings, our famous custom fries, and a variety of platters,” says 
Tiisetso. 
 
“As content creators, Mr Monday Eatery not only serves 
delectable food but also brings timeless, mouth-watering 
content to the table. Our tantalising offerings are visually 
appealing and temptingly presented, leaving customers craving 
for more.” 
 
“However, Mr Monday Eatery is more than just a food joint. It’s a hub of 
creativity and community engagement,” explains Tiisetso. He and his brother Tsholofelo regularly host social up-
liftment initiatives such as sanitary drives, social markets, and lunches for the community.  
 
Founded in October 2020, this Tshwane-based restaurant has already been recognised in the Top 16 Youth 
Owned Brand Awards in 2022 and this foodie plans to use his Metropolitan Collective Shapers experience to 
grow the restaurant on a global scale. 
 
“Our vision is to have restaurants inside our local kasi malls and plazas. And then expand its operations by opening 
new branches in different locations. This would help increase brand recognition, customer reach and revenue. 
The expansion could be within the same city, across cities, or even internationally,” he says. 
 
In the meantime, they will focus on building an app to take their services online and diversifying their menu to 
introduce new dishes.  They will also accommodate dietary restrictions or preferences, and experiment with 
different cuisines or culinary trends. 
 
Keep up with Tiisetso and Mr Monday Eatery’s journey by following him on Facebook.  
 
Email him at tsholofelomoloto17@gmail.com 
Call him on 060 602 8295 
 
#Metropolitan 
#TogetherWeCan 
#MetropolitanCollectiveShapers 
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https://www.facebook.com/MrMondayEatery?_rdc=1&_rdr

